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Types of
SOCIALMEDIA

There are six different types of social media:

A collaborative projects (e.g., Wikipedia)
blogs and microblogs (e.g., Twitter)

content communities (e.g., YouTube)

social networking sites (e.g., Facebook)
virtual game worlds (e.g., World of Warcratft)
virtual social worlds (e.g., Second Life)

A Social media includeseb-basedand
mobile technologiesused to turn
communication into interactive dialogue
between organizations, communities, and
individuals.

A It is ubiquitouslyaccessibleand enabled by
scalable ommunicationtechniques.
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Leveraging Social Media

] NOTALL THE SAME

Each social platform is unique and has different strengths.
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Facebook Twitter Instagram Linkedin

Audience: Millennials and Audience: Under 49 years Audience: Gen Z, Millennials Audience: B2B
older old Usage: Brand awareness, professionals
Usage: Brand awareness, Usage: Brand awareness, visual-first platform, B2C, Usage: Brand
conversion campaigns, retargeting campaigns, Influencer Marketing awareness, recruitment,
B2B, B2C, retargeting politics, news, B2B, B2C, B2B
campaigns mobile-first marketing efforts
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YouTube Snapchat Pinterest

Audience: Gen Z, Millennials, Audience: Under 34 years old, Audience: Majority women,
35+ and 55+ fastest growing majority 18-24 Millennials



Leveraging Social Media

A Social media offers communicators
promoting vaccination including
those from government,
professional, and community
groupg opportunities to foster
trust in vaccination by promoting
evidence and counterbalancing
misinformation



VACOINATON MISINFQRMAYT ION

A The termmisinformation refers tofalse
iInformation shared without intention of
harm

A Vaccination misinformatioris any claim
that has been investigated andjected
with reasonable confidence in the peer
reviewed literature.

A The public are increasingly usisocial
mediato accesdealth information,
especially parents witlow confidence in
vaccination
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Leveraging Social Media

A Misinformation on the Internet has
led many caregivers to believe that
vaccines commonly cause very
serious health problems.

A A good example of this is theyth
about the MMR vaccineausing
autism.

A the person who originated this myth
was found to have committetiaud

In the study and used a faulty study
design.

A He was also found to have
benefited financially from
discrediting the MMRand was
erased from the UK medical register.




Leveraging Social Media

A There areclaimsthat the

— vaccine industryprofits
,,NOF\C,Q greatly fromselling

vaccines as well as
contradictory claims that Big
Pharma sells vaccines as
af 2aa (.satRENA £
low prices toattract buyers
for sales of more profitable
goods).

A In fact, the number of
vaccine companies is
shrinking globally because
of the huge costs involved in
taking a vaccine from
concept to market with
only one in four or five
candidate vaccines being
successful.

PEOPLE ARE JUST
DYING TO GET
OUR OVER-PRICED




KEY4SSUES CONOERNING ARVYAICACY TO
PROMOTEMACCINATIONAURTAKE

Who is Involved in Vaccine Production?
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HEALTH MANUFACTURERS AND
PROFESSIONALS PRIVATE INDUSTRY

NONGOVERNMENTAL
ORGANIZATIONS

il £

GOVERNMENT MEDIA
AGENCIES

ACADEMIA INDIVIDUALS AND

COMMUNITIES

www.who.int/immunization/global_vaccine_action_plan/partners_stakeholders/en/indexé.html
www.historyofvaccines.org/content/articles/careers-vaccine-research
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A In general, advocacy involves
influencing public opinion in
order to bring about social
change.

A Advocacy is commonly directed
at the media and policynakers.

A Vaccinationrelated media
advocacy (i.e. influencing the
way the media reports on
vaccinationrelated issues) is
practiced by government
officials, healthcare workers and
academics who are interviewed
on radio and television; and edit
or write articles for newspapers,
parenting magazines, etc.
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L : A Vaccination communication involve;
Communication is essentially the exchange or .
all stakeholders (politicians,

sharing of information, with the outcome of
. L . healthcare workers, teachers,
effective communication being mutual :
community leaders, the general

understanding. public and the media), and

A Includes stakeholder education
about new vaccines and
Eﬁ:ﬁiﬁ,gmgh introduction of new vaccines into
PHASE 2 ovelage . .
Engaging General the EPI, edUCatlng CllentS abOUt
Population . . . .
vaccination risks and benefits; and
prompt communication through the
media to address public concerns

about vaccination.

Vaccine Communication Strategy

Vaccine Supply

PHASE 1

Targeting
Prioritized Groups

Time
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TO RROMOTEAYAGCTNAT ION
A While healthcare workers must | EG—_—_—————
always provide information to vaccines and vaccintion betwesn

. . . . the public and authorties.
clients on the risks associated wit -

each vaccine, this should be
balanced against the risks
associated with getting the disea
prevented by the vaccine.

The risks of vaccination are alwa
very small when compared agains
the risks of the disease, thus the BeabedEoEl i ul gy
benefits of vaccination far A

outweigh the risks. s L

Serious adverse events following r
Immunisation are rare, while - J
serious complications of many 'rm
vaccinepreventable diseases are
common.
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KEYI4SSUES ICONOERNINGVCOMMUBICATIC
TOIRRONMOTEAYACGCINAT ION

A Health messages often make
I wonder what

people feeluncomfortableand questions they have.
stressed and when someone Safel TRUst me.
feels uncomfortable and
stressed, they aranlikely to
understand or accept the
message.

A Thus, you should only deliver
your health messages once yc
are satisfiedthat you have
I3 AYSR G4KS OF 0
confidenceandfull attention.

Autism?

Safe?

Side effects?
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KEY ISSUES CONCERNING COMMUNICATION TO
PROMOTE VACCINATION

A Some caregivers may be knowledgeable about vaccination,
while others will not be knowledgeable. Truly
knowledgeable people will judge the information you give
them on its merits, while those without knowledge
(including those who think they are knowledgeable because
UKSe KIFIgS R2YyS UKSANI aNBasSlt

A Instead, they will use peripheral cuesy(are you likeable,
do you care about their concerns?) to help them decide
whether to agree with you.

A Explaining complex issues at the outset to such a person
may make you seem less likeable and engender suspicion.
Effective communication will not occur in this situation. So
first make sure that caregivers understand that the health of
their children is very important to you.
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